
ñTell me what you eat, and  

I will tell you what you are.ò 

 
 

Jean Anthelme Brillat-Savarin 

19th century Philosopher & gastronome 

and author of The Physiology of Taste 

1825 



Niche Pork Marketing  
Plus Beef ï Chicken ï misc. 

ÅPresenters:  

ÅLeeAnn & Jim 

VanDerPol 
 

Å Pastures A Plenty company                                                                                                    

Å Pastures A Plenty Farm LLP 

 

Å Jim & LeeAnn 

Å Joshua & Cynthia and their 

children, Jake, Andrew & 

Kirsten 



Capitalizing on Marketing Opportunities 

ÅHistory and Overview of Pastures A Plenty farm 
and (meat) company 

 

ÅRetail & Wholesale Aspects  

 

ÅCustomer Expectations  

 

ÅMarketing Staff Needs                              

 -how that differs from the farmôs needs 



Farm History 

Jimôs Parents bought 

the present farm in 

1952 

Jim and LeeAnn took 

over the farm in 1977 

Josh and Cindy started 

working into the 

farming operation in  

    the mid 1990s 



1988 - A Time of Change   
and continual change since 

 



ÅFarm to live? 

ÅLive to farm? 
Å (Work to live? Or Live to work?)  

 

 

Å Shifting Paradigms  

Å Sustainable Farming Association  

Å  Land Stewardship Project   

Å Field days, workshops & classes 
about various farming practices 
such as ridge tilling, grazing, and 
Holistic Management. 

Å Our farming practices changed.  

Å 1999 Pig Market Crashes  

Å Developing our own markets  

Å Local Food Movement 

Å Food Coops expanding into meat 
sales 

Å 2000 Pastures A Plenty (meat) 
company began  



 

 

 

RETAIL AND WHOLESALE  

ASPECTS  



Dream Big!!  
 

 

ÅBut then decide on a 

small part of the 

whole dream to try 

at first, so that your 

first mistakes are 

less costly in money 

& effort.  

 



Pastures Aõ Plenty co.  



BUSINESS STRUCTURE 

ÅPASTURES A PLENTY COMPANY 

 

 

 

ÅPASTURES A PLENTY FARM LLP 

 

 

 

 



  Our Meat Sales - Nuts and Bolts 

 20% 

   On Farm 

   Local Delivery  

   Smaller City Stores/ Food 
Coops 

80% 

   Twin Cities Direct-to- 
Customer Delivery 

   Twin Cities Stores  

    and Restaurants  

    Duluth/Grand Marais  

 

ROLES  

     



 


