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Long growing corn, 114 days

Requires good isolation

No yield drag compared to yellow corn

Dollar premium.









SOYBEANS



SUNFLOWERS



Daytona VNS variety

2 tons/ac of composted chicken manure, 5 lbs of nitrogen for every 100 
lbs of production is often recommended

Too much N reduces oil content, causes lodging

22300 seeds/ac    ////   80 days to maturity

2016 production of 1879 lbs/ac.

Deep tap root.

Busts up weed cycle.

Organic value of .40-.50 cents/ Lbs.





Rate:

cost per bushel to produce:

Target Yield:

Sale Price:





VEGTABLE 
CROPS







Vegetable Peas

Rotary hoed once or 
twice

1 ton/ac composted 
fertilizer

575,000 seeds per acre, 
drilled

Typical yield of 2 ton/ac

Take off early july

Snap beans

Cultivated

On after peas are tedded

155,000 seeds per acre

Typical yield of 2-5 ton/ac

Taken off in mid septembe



COVER 
CROPS



● increased microbial 
activity, increased 
microbial diversity

● reduction in erosion

● surface residue certainly 
help with wind erosion

● root biomass really keeps 
our soil in place

● in rock county we have 
soils typically with a 2-6 
percent slope. 

● better tilth

● biological nitrogen fixation

● economic form of nitrogen 

● weed management 

● - allelopathic effect

● nitrogen retention. Cover 
crop scavenge the 
nitrogen from our fall fert 
application and store in a 
form that can be readily 
available next spring.

● reduces nutrient leaching

● roots improve water 
infiltration.

● soil aggregation

● reduce compaction

● maintain soil moisture



VETCH



PROS

Improve soil aggregation

Plant available nitrogen
-Rhizobium bacteria

Excellent weed suppression

Beneficial predators

Relatively high price per 
pound

CONS

Seed germ is hard to predict

Seed is indeterminate

Hard to plant early 
following year

Pain in the butt to harvest





Listen to your 
customer!!!

Cultivate a relationship with your buyers

Take time to understand their concerns 

Familiarize yourself with their operations and educate 
yourself on their motivations



Premium Prices

We pride ourselves on being the local operation willing to 
take on tough challenges

By providing highly specific products, we are able to 
capture value others are not willing to seek.

This should involve reaching out to customers, and activley 
listening to their needs





Get your staff on board!





Get involved in the 
community!















Take away

Know your cost of production

Locate and listen to your customer

Add value by Specializing and diversifying

Tell your story



Thank you!

Willie Hughes

willie@bluefarmchips.com

www.Whughesfarms.com

www.bluefarmchips.com

mailto:willie@bluefarmchips.com
http://www.whughesfarms.com
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